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FROM THE EDITOR
The Good Word of the Day

The “trophy hunter” 
modification has 
become so sensation-
ally misinterpreted by 
the great non-hunting 
public and spun so 
craftily by the anti-
hunting agenda that 
its use is generally dis-

couraged by the thoughtful outdoorsmen 
and outdoors professionals. From the 
perspective of writing and editing for the 
traditional outdoors, “kill,” too, has fol-
lowed the same literary fate as the T-H 
phrase during the past half century. 

It’s a shame that the trophy-hunter 
term has converted into an uncool sugges-
tion to some and is viewed as a treacherous 
conception to others, 
because it works so 
well as the descriptive 
for the selective hunter. 
Were someone to sug-
gest to me that they 
were a “trophy hunter,” 
or that such-and-such 
was a trophy hunter, 
then I would assume 
that those persons hunted with higher 
self-imposed limitations; killing less, expe-
riencing more. Following nearly 40 years 
of interface with hundreds of Nimrods, I 
can’t, however, recall anyone ever flying the 
trophy-hunter banner in the course of con-
versation or introduction. “Hunter,” it seems, 
is always enough. Trophy is a lovely, nearly 
pure piece of language, whether it is used 
alone or with most other words. Millions of 
cheap plastic-and-faux-marble trophies are 
handed out every year to young athletes and 
scholars to keep as diminutive, shiny monu-
ments to their achievements. With stars in 
their eyes, most everyone learns about the 
symbols for great deeds at an early age. From 
the Nobel to the Academy, the Lombardi 
to the coach-pitch championship, there are 
physical mementos under ever rocky outcrop 
in these modern times. This is so good for 
humankind that we’re now handing amulets 
out by the boxcar load to all of the children. 
Little Johnny’s club finished dead last, but 
everyone in the league gets a trophy.

In hunting, we also have trophy 
class, trophy buck, trophy unit, and trophy 
fee. Those who market traditional outdoors 
gear, and those who check off on their work, 
often use “trophy” in their campaigns like 

weapons, even while the word “weapon” is 
shunned as a poor and uncomfortable sub-
stitute for hunting rifles, bird guns, powerful 
handguns, or bow-and-arrow sets. I admit 
to feeling a bit of personal discomfort with 
all of the aforementioned uses of trophy, but 
I am undoubtedly super sensitized to the 
negative perceptions that might be caused 
by the word’s overuse. All of the above are 
very descriptive within what has become 
the lexicon of the hunting culture, and so, I 
regularly use more than half of them myself 
during the streams of idle conversation with 
other hunters.   

The rub is found in the idea that 
horns, antlers, skulls, and hides are the 
singular trophies of the hunting experi-
ence, and that people who would kill and 

render natural rev-
elations solely for those 
things are monsters. 
Of course, such trophy 
wantonness, such hei-
nous crimes against 
nature do occur with 
rarity every season. 
But as difficult as it is 
for fair-minded people 

to comprehend acts of cold-blooded megalo-
mania, dementia and/or dangerously whacky 
ignorance, there is also the paradox of asso-
ciation. That the true trophy hunting elite is 
the group most offended by such scandalous 
acts against wildlife probably seems com-
pletely out of context to many non-hunters. 

This business with the word trophy 
really isn’t the sticky issue that it could be, 
thanks to moral-compass-bearing organiza-
tions with clear purpose like the Boone and 
Crockett Club. Right in the exact center of 
the word and its uses is where you find the 
Club, teaching, suggesting, and influencing, 
not only hunters, but policy makers, too. 
There is good science and counter-strike 
intelligence in the history of qualified, 
records-book game, as well as opportuni-
ties, even obligations, to pilot perhaps the 
most important civilian flagship of North 
American hunting. Metaphorically, B&C 
is the gunboat escort powered by principle, 
decency, and conscientious activism, armed 
with an uncompromising, immeasurable 
reverence for big game—a power wedge of 
original animal-loving zealots who don’t 
have to be told that hunting within the doc-
trines of fair chase is to quietly define the 
word trophy. n
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It’s a shame that the trophy-
hunter term has converted 

into an uncool suggestion to 
some...because it works so 

well as the descriptive for the 
selective hunter. 


